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CFP Self Assessed
Carbon Footprint
Results & Recommendation

Organisation Steven A Hunt and
Associates Ltd

Data entered by Joseph Allen

Number of employees 27

Report generated on 27/10/2026

Report period

01/08/2025 to 31/07/2026

Total market-based emissions = 32.85 tonnes CO,e
Total location-based emissions 20.48 tonnes CO,e

Market-Based Carbon intensity = 1.22 tonnes CO,e / employee

www.carbonfootprint.com
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Read on for the full report & recommendations
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Your Carbon Footprint Report & Carbon Management Journey

Congratulations - you have completed the responsible first step of the 6 stage carbon
management journey.
Best practice is to complete the following stages on a 12-month cyclical basis.
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This is a self-assessed report — showing the emissions associated with the data entered into the
Sustrax carbon calculator. Note this is a “self-assessment” and the data has not been verified or
checked by Carbon Footprint Ltd.

This report includes both location-based and market-based totals, in accordance with The
Greenhouse Gas Protocol Corporate Standard.

The GHG Protocol’s dual-reporting method requires both location and market-based GHG
emissions to be reported alongside one another.

The two methods are outlined below:

Location-based approach - reflects the emissions from electricity coming from the
national grid energy supply. This method utilizes location-based factors.

Market-based approach — reflects the emissions from the electricity sources or
products that the consumer has specifically chosen. This method utilizes supplier-
specific factors as a preference, with residual factors being used where supplier-
specific factors are not available.

The results in the report show all Greenhouse Gases (GHGs) caused by the elements included.
These are reported in tonnes of CO, equivalent (tCO,e) in terms of the global warming impact
over 100 years.

The results have been calculated automatically using Sustrax carbon emissions software available
at www.carbonfootprint.com. The software uses UK Government and other internationally
recognized emissions factors.
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Data Entered & Results
Cars
Tonnes of CO,e WTT Cars Details
1.36 0.39 5,229.00 miles in a Company Owned Average car
3.16 0.9 12,160.00 miles in a Employee Owned Average car
418 1.19 16,081.13 miles in a Employee Owned Average car
8.7 2.48 Total Cars emissions footprint
Market Based Electricity
Tonnes of CO,e WTT Market Based Electricity Details
18.48 1.72 42,473.00 kWh of electricity (using the residual mix average for the
country)
18.48 1.72 Total Market Based Electricity emissions footprint
Location Based Electricity
Tonnes of CO,e WTT Location Based Electricity Details
6.11 1.72 42,473.00 kWh of electricity based on United Kingdom's grid emissions
6.11 1.72 Total Location Based Electricity emissions footprint
Flights
Tonnes of CO,e WTT Flights Details
0.04 <0.01 1 Economy class return flight from LPL to IOM each travelling 286.93 km
0.65 0.12 2 Economy class return flight from MAN to NCE each travelling 1,282.51
km
0.68 0.12 Total Flights emissions footprint

Public Transport

Tonnes of CO,e WTT Public Transport Details
0.19 0.05 810.00 miles travelled by Taxis
0.33 0.09 6,566.00 miles travelled by Rail
<0.01 <0.01 36.00 miles travelled by Taxis
0.53 0.15 Total Public Transport emissions footprint

WTT (Well to Tank) are the greenhouse gas emissions caused during the production, transportation and distribution
of the fuel before it is used to generate power (e.g. in buildings or vehicles etc.)
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Results Summary

Market Based Location Based
Emissions (tCO,e) Emissions (tCO,e)
Scope 1 1.36 1.36
Scope 2 17.93 5.56
Scope 3 13.56 13.56
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External Publication and Benchmarking of Your Carbon Footprint

We strongly encourage you now to publish your carbon footprint results on The Carbon Data
Intelligence (CaDl) — our new global platform. Follow this link to grant us permission to publish
your results automatically.

External publication demonstrates your commitment to carbon management and to responsible
transparency. Your results can also be endorsed on CaDl as ‘Verified' following a Carbon
Footprint verification, for additional peace of mind for you and viewers of the data.

Using CaDl, you can also search other organisations that have reported their emissions to
benchmark your performance.

Now Submit & Disclose Your Business Results for FREE on

CaDl

Carbon Data Intelligence
www.carbondi.com
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‘C{’ Aim - Target setting for Net Zero
Aim

Reducing your carbon emissions can save you money and reduce your impact on climate
change.

Now that you have completed your Carbon Footprint, you should consider setting Specific
Measurable Achievable Realistic and Time-bound (SMART) targets to help achieve these
reductions.

Your company should set targets based on per employee and/or per £M turnover, which will
account for business growth. Many organisations are now setting targets based on typical mid-
term and longer term goals to reach net zero (ISO’s draft 14060 — Net Zero Standard):

e A 50% reduction in emissions per £M turnover/employee by 2030.
e A 90% reduction in emissions per £M turnover/employee by 2045.

All targets set should be reviewed regularly and amended accordingly (i.e. target increased if it is
met ahead of schedule). A clear roadmap for individual emissions sources should be in place.
This will ensure the strategy for reducing CO,e emissions and tracking toward a net zero target is
appropriate for the business.

Carbon Footprint Ltd’'s whitepaper on practical target setting is available at
www.carbonfootprint.com/docs/2021_12_cfp_practical_target_setting_-_white_paper_v10.pdf
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m Reduce - How to make it work and stay working
[

Reduce

Once your targets are set, you will need to implement suitable methods to reach them.

You will probably be heavily reliant on the actions of your teams for reductions to be achieved.
Awareness campaigns including the use of tools such as informative posters and 'Lunch and
Learn' sessions can help motivate such behavioral changes.

Rather than relying on a volunteer committee and carbon champions, make your scheme more
official by giving specific team members ownership of the reductions and placing the targets in
their KPIs. Celebrate successes with your staff when they occur and be clear on the difference

and value this brings to the business. (Also see Communicate section).
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. Fund Carbon Solutions - Taking responsibility for your emissions

¥

Offset

Carbon reduction and removal projects provide a practical solution for compensating for
emissions that cannot be reduced, by supporting projects that achieve an equivalent reduction in
carbon dioxide elsewhere.

Global net-zero 2050 targets cannot be met solely through current reduction commitments. This
is why the Voluntary Carbon Market exists, and the reason why your support of high integrity
carbon projects is vital to bridge the gap.

Projects are categorised as either ‘reductions’ or ‘removals’”.

¢ Reductions - these projects aim to reduce emissions by preventing them from occurring in
the first place. Examples include renewable energy projects and energy efficiency
improvements.

e Removals - these projects focus on removing existing carbon dioxide from the
atmosphere. Examples include afforestation, reforestation, and carbon capture and
storage.

In addition, many projects place a strong emphasis on both social and environmental benefits
(satisfying UN Sustainable Development Goals). The cost to compensate for your carbon
emissions is likely to be very small compared with your energy costs (frequently it's less than 2%
of the spend), and support from the voluntary carbon market through carbon finance plays a
crucial role in reaching global net-zero targets.

How does Funding Carbon Solutions fit with Net Zero?

Reaching net zero requires organisations to make deep reductions in their own
emissions, alongside funding high integrity carbon reduction and removal projects to
compensate for the emissions that remain. This approach is set out in the Net Zero
Standard - see www.netzerostandard.org for more information.

Put simply, the only way to reach global net zero by 2050 is for carbon solutions to be
funded now.

www.carbonfootprint.com



https://www.netzerostandard.org/

To achieve carbon neutrality, your organisation needs to adopt a carbon management process in
the following order:

1. Measure - Assess your organisation’s footprint (If you are reading this report you have
already made the first step).

2. Commit and Set Targets to reduce emissions

3. Reduce emissions to reduce your impact on climate change and decrease the amount
of compensation needed

4. Fund Carbon Solutions - compensate for the damage already done, by supporting
carbon reduction beyond your value chain

Fund carbon solutions for your businesses’ emissions now at :
www.carbonfootprint.store

If your emissions are above 100 tonnes CO,e, contact us for a personalised carbon solutions proposal.

All Carbon Footprint’s projects score highly across the key criteria of additionality, permanence,
measurability, and leakage. Increasing numbers of projects are also gaining ICVCM CCP status,
reflecting their high integrity. You can view and compare the ratings of around 2,000 projects on
our Carbon Ratings InSight Platform (CRISP).

You can purchase your required carbon credits by selecting from a range of high-quality verified
projects on the Carbon Marketplace:
www.carbonfootprint.store
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!/_ Communicate - Internally & Externally

Make sure you communicate your actions & achievements effectively, both within
your organisation, to help develop your culture and externally to help improve your
brand image.

Communicate

When promoting externally be sure to promote your actions via all marketing channels
available to you - such as web-site, newsletters, brochures, press releases, conferences/events
and social media etc. Be sure to:

e Explain why climate change matters to you (visit www.carbonfootprint.com/
warning.html for more information)

e Be clear and accurate about what you've done

e Don't be tempted to exaggerate - "green-wash" even if it's unintentional can be damaging
to your brand

e Evidence - use pictures more than words. Certificates, images of the carbon solution
projects you are supporting and graphs of your carbon performance, all of which we can
supply, can help communicate your point in a clearer and more enticing manner

e Tell a story - show where you have come from, the progress you have made and what
your commitment is for the future

When promoting internally, ensure to:

e Explain Climate Change & Why it matters (visit www.carbonfootprint.com/warning.html for
more information)

» Get people involved (Also see Reduce section)

Now Submit & Disclose Your Business Results for FREE on
!,.

Carbon Data Intelligence
www.carbondi.com
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